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There really is something for everyone in Weekend. 
Readers are very engaged with the magazine and it is kept 
for the whole week by a large proportion of the audience 
who tell us that the comprehensive TV listings are better 
than any paid-for magazine. It’s a powerhouse brand and 
a key driver of the Daily Mail’s robust Saturday sale. 
 

Content is a lively mix of pop culture and real-life: the 
cover story is always very ‘of the moment’, whether that’s 
a celeb in the news, a new mainstream TV show or a 
blockbuster film. 

 

The Your Weekend section focuses on 'home and away' 
featuring food, interiors, gardening and travel, with regular 
celebrity chef contributions (Gordon, Jamie, Gary, Delia...) 
to our food pages, a practical and inspirational gardening 
column from designer and horticulturist Monty Don and a 
plethora of clever travel ideas for all budgets. 

 

Plus, highly-regarded astrologer Jonathan Cainer gives his 
forecast for the week ahead, Puzzle Time provides readers 
with a brain workout and The Definite Article puts a high-
profile celeb in the spotlight.  

 
 

Contact: Steve Maddren, Sales Manager 

020 7938 7717 

steve.maddren@mailnewspapers.co.uk 
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Weekend’s feature content spans the whole 
spectrum from readers’ real life stories, tales of the 
rich and famous to what’s new in the cinema or on 
TV. And what these stories all have in common is 
their entertainment value. 
 

A Saturday read needs to challenge,  inspire, 
amuse and engage and Weekend ticks all the 
boxes with a profusion of interviews, profiles, 
anecdotes and snippets that make compulsive 
reading, ideal for our 5m audience’s relaxed and 
receptive weekend mindset. 
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Over two thirds of our readers keep Weekend all week 
for the top-notch TV listings. They tell us that it’s better 
than any paid-for listings magazine. 
 

Every day is allocated six pages of information: a 
spread for the five main terrestrial channels including 
critical picks; a spread for the main satellite, cable and 
Freeview channels and a spread for sport, movies and 
radio.  

 

As well as this comprehensive information, Your TV 
Week focuses on the latest TV news and gossip; Nigel 
Andrew previews the week's best telly in Seven Days; 
Jaci Stephen offers the ultimate insight into the week's 
soaps in her Soap Watch column; we pick the best 
sporting events and the Footie Finder guide lists the 
week's main matches plus a whole spread of film 
previews in Your Movie Planner.  
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Weekend’s food pages are geared towards the 
practicalities of finding new and tasty food for 
everyday eating. Whether it’s a romantic supper for 
two, healthy snacks on-the-go or feeding a hungry 
family, we’ve got it covered. 
 

With regular contributions from the UK's most high-
profile chefs (Delia, Jamie and Marco have all been 
featured in recent months), the recipes are 
mouthwatering and easy to follow - ideal for our 
busy readers. Plus 15 and 30-minute recipes, the 
best kitchen gadgets and tools and to complete the 
picture, wine buff Matthew Jukes chooses a selection 
of affordable wines to tempt the palate. 

 

Plus, MasterChef's Gregg Wallace and John Torode 
keep readers up to date with the latest in the world 
of food in their Side Dish column and family recipes 
from food-loving celebs in My Life in Recipes. 

 

In 2011 we are publishing spring, summer, autumn 
and Christmas-themed specials. 
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Weekend readers love their homes. They are 
constantly on the lookout for new ideas and keen 
DIY-ers.  We approach the subject from a practical 
viewpoint: everything on our pages is easily available 
and won’t break the bank. We aim to inspire and 
inform. 
 

Designer and horticulturalist Monty Don is Weekend’s 
gardening guru.  He’s an enthusiast and this shines 
through his writing. Our readers love his ideas and his 
postbag is always brimming with questions which he 
answers every week in the gardening pages. 
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The Mail has undeniable brand power and the editorial 
endorsement of an advertisement promotion or guide 
can be invaluable in strengthening a client’s message.  
Our in-house team concentrate on finding creative 
solutions within all Mail brands and across the DMGT 
print and online portfolio. These range from 
advertorials, booklets and guides and interactive 
projects through to customer magazines.   

The team is effectively a ‘one-stop’ operation - taking a 
project through from briefing and concept stage 
through to final design and repro - with constant client 
liaison to ensure that the project meets all 
expectations. 

A number of awards have come our way recently, from 
Campaign and IFRA – testament to our creative 
success. 

To view a range of examples, please visit the Solutions 
page on www.mailconnected.co.uk 

 

 

Contact: Dave Dumville, Solutions Manager 

020 7938 7315 

david.dumville@mailnewspapers.co.uk 
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Inserts are a fantastic way to engage our readers and communicate 
your message. They communicate in a way that no other medium can, 
offering a highly-targeted solution with fantastic response and 
retainability factor.  

Loose inserts can be carried in Weekend magazine, or can be onserted 
alongside the brands in the polybag. Being able to carry sizes from  
2-300+ pages offers versatility and a fantastic route to market. 

 

Bound-in inserts are positioned in the centre spread of Weekend and 
can be up to 56pp, utilising the brand values of the magazine whilst 
achieving maximum stand out. 

Tip-on cards & Post-it notes are also available, offering greater 
creativity and an easy response mechanism.  

Printing on the polybag is the perfect way to take ownership and 
dominate the brands, or simply to to make the consumer aware of 
your insert within the pack. Perfect for brand advertising, your own 
mini poster site. 

 

All insert options are available nationally, regionally or locally.  

Targeting is the main USP of inserts, we can target by TV region and 
at wholesaler level. We can also provide an in-house targeting system 
that can identify wholesalers relating to store location, drive-time 
analysis or identifying customer ‘hot spots’.  

Inserts offer incredible flexibility with effective targeting, tailor-made 
to each advertiser’s particular requirements.  

Please contact the team and we will plan your campaign accordingly. 

Carlton  (London) 650,000 

Meridian (South) 320,000 

Anglia (East)  210,000 

Central (Midlands) 440,000 

WCTV (South West) 115,000 

HTV (Wales & West) 210,000 

Granada (Lancashire) 410,000 

Yorkshire  210,000 

Tyne Tees (North East) 100,000 

Scotland  185,000 

N.Ireland    50,000 

Total                 2,900,000 

 

 

Contact: James Brook, Inserts Manager 

020 7938 7320 

james.brook@mailnewspapers.co.uk 
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Population: 13,149,000 

Source: NRS April – September 2011 
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Source: NRS April – September 2011 
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Weekend magazine is read by 5 million people every 
week and our 3.3 million ABC1 readers makes it the 
highest-read weekend supplement in that audience 
segment. For more information, call: 

 

Steve Maddren 
Fiona Gallagher 
Katherine Verdon-Roe 
Kelly Chapman 
Yasmine Connor 
 
Inserts 
Manchester office 
Media-Link (Scotland) 
 
 
 

 

020 7938 7717 
020 7938 7352 
020 7938 6049 
020 7938 6469 
020 7938 7400 
 
020 7938 7320 
0161 836 5080 
01786 433100 

 

Email:     info@mailnewspapers.co.uk 
Website:  www.mailconnected.co.uk 


