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The Travelmail sections in the Daily Mail and Mail classified advertisers which makes the TR/ \VE L matl

on Sunday are reader favourites. Packed full of sections complete travel and holiday
inspirational ideas and advice, Travelmail generates marketplaces.
much correspondence and interaction.

Throughout the year we publish special

Our readers are some of the best—travelled in issues and extra standalone supplements,
fhe market and they are always on the lookout written by a combination of experts and
for new destinations and great deals. They trust celebrity travellers who bring a wealth of
our combination of informed editorial and up to ideas and recommendations to our travel—
the minute offers from the wealth of display and savvy audience.

Travelmail Special supplement

Sunday 26th February

Australia Summer Sun

Ferry Fortnight Family holidays in France
Caribbean Northern Spain

River Cruise Escorted Tours

Ocean Cruise North Africa

Ireland taly

Copy Deadline Wednesday 15th February

8.4m adults read either of
the Mail group products.
This is 179 of the UK

adult population

Mail readers intend to
spend £23.8 billion pounds

on holidays in the next
12 months

Mail group products are

read by more ABC]

adults than any other
newspaper group
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